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Gilman’s goal To create a luxurious atelier for the masses! 

About 
<Com(e)fort(h)= is Charlotte Perkins Gilman’s dream
atelier actualized as a pop-up shop between the 1920s -
1930s. This pop-up shop will highlight Gilman’s values,
encourage self-expression, comfortability, and the
freedom of customization

Gilman’s
values 

Dress for the healthy body 
Androgynous dress 
sustainability & appreciate historical dress 
Educated taste 
comfortability 
don’t act on <sexual impulse= 



2-story building 
rounded structural features 
Triple balls topiary 
Metallic-like shine  

Gilman is not bland or basic...

The architecture of  <Com(e)fort(h) 
is heavily influenced by the art-deco syle
popularized during this time (1920s-1930s). 
This style symbolizes progress, modernism,
and tasetfulness.

What stands out: 

Signature color palette



reception/expert desk
design room (right brown door)
fitting room (left brown door) 
2 television sets 
1 radio (surrounding sound)
4 huge mirrors  
Wide variety of Material/tEXTure books
(on the left)  
 Sewing supplies (on the right) 
4 DISPLAY CASES For accessories & other
apparel
mannequins 

Let’s reiterate...Luxurious experience for the
masses! 

The Interior of <com(e)fort(h)= continues
the art-deco style. oNE CAN DESCribe this
store as a high-end but approachable shop
and is heavily symmetrical 
 
Structural Features 







There are 2 televisions sets in total and are
on the opposite sides of each other,
mirroring. 

Function: They are set to one station that
display a fashion lookbook catered to a
vareiety of styles on a loop!!! 

NotE: 1930s tv sets are not advanced to have
the functionalities of a smart mirror, 



There is one radio set in the middle of the
store that fills the whole room! 

Function: iNSTEAD of music, this radio
vocalizes positive affirmations and spread
body postivity! 

Goal: To empower both the body and mind!

You’re beautiful 
and a worthy of

equal rights! 

Dress 
how you want to

dress! 



let’s prioritize customization!

Function: allows the customer to build a
creative eye and gain an educated taste.
Let’s explore all the fabrics and textures
that the fashion world has to offer! 

Let’s exercise the freedom of self-
expression! 



Sewing supplies? We got you! 

Function:to Provide sewing necessities to
be able to fix your clothes!  

Let’s prevent buying unecessary clothes
often and learn the skills to increase the
longevity  of our  clothes!



Both purposes: is to make a comfortable
and non-judgmental  space for
consumers
Both are skillful and knowledgeable
about the world of fashion,
Both can aid in building up the
consumers to have an educated taste! 

both attire include the feature of  
aTTACHABLE/dETACHABLE SLEEvES

All are welcome! LET’S BuILD A Community!

<com(e)fort(h)= consists of 2 types of
employees. The standard employee and the
in-store stylist/expert seamstress
  

 



a stretchy, elastic, & comfortable mock
neck knitwear sweater  with
detachable/attachable sleeves 
one-button suit paints 
matching ribbed socks 
slide-on loafers 

Standard attire for the standard employee

All of the attire is of great quality! 

Note: gILMAN RECommended knitwear for
its comfortability and elasticity. 
 



a ribbed satin blouse paired  with  a
blazer  & suit pants , plus
detachable/attachable sleeves 
snap-on buttons 
Matte  & breathable texture 
ribbed socks 
slide-on loafers 

Standard attire for the In-store
stylist/Expert seamstress 

Consumers shall be able to differentiate
the 2 types of employees! 

 



With this advertising poster! 






